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Jones Leaders
Charge Ahead

In Tough Times
By JESSICA PALLAY
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Making Green

SUSTAINABILITY: DESIGNER DIGEST 19

Three eco-minded brands bring their own sensibilities to sustainable design. << By Jennifer Emst Beaudry

rastien Kopp & Frangois N

Bay Bertea

Martin Kunz & Jame i

Bld!wnd:hﬁ.hfinithingmlcgc in 2003, chacsmates |
Kopp [above, laft] and Morillion founded Juste Plandte,

BN orpanization dedicated to traveling the world to study
sustainable developrment, with a focus on deforestation,
depletion of ratural resources and the exploitation of labor
in manuacturing, Alter their joumney, they put thedr find-
ings to work creating a unified supply chain that brought
cotton and rubber producers who were commitied to
sustainable manufacturing in Hortheastern Brazil topether
with high-gnd Eunopesan concept stones.

Motivation to start the line: According to the founders,
*[Veja] aims to show that it is possible to create trainers
without failing to mest high ethical principles and without
Compramising on style.”

Green features: The streamiined sneaker stles use organic
catton grown by & producers’ cooperative in Northeastem

Motivation to start

Erazil, Amagon rubber tapped from wild trees: and chiome-
Iree leathers nined with acacia exiracts, In additien, the

shoes are stored and defivered in France through Atefier |

Sans Frontieres, which employs socialy-at-rigk indhiduals,
Signature style: The Vieja Volley, the first Veja style, in-
spired by & 19705 Braziian volsyball snle.

The ¥eja customer: Kapg and Marllion target their shoes
ot stylish shoppers. "The primany goal is that consumers |
buy the trainers because they like them. Ethical aspects |
shouldn't be the only reason o explain 8 purchease, espe- |
cially when it's about trainers,” they said, *Preaching to the
converted is nok our priarity.” l
Retail range: $120 10 $150 !
Distribution: Takashimaya in New York; Palais de Takya in
Paris; Seifridges in London

Collection: Ferm & Fauna

Headquarters: Mill Valley, Calif

Launch: Fall ‘0#

Background: A former product designer in the food in-
dustry, Bertea started
I::lh.ing $I1|:|n¢ma!:ing
classes in Hew York
and S0an got hooked
on the footwear design
proce€s,

the line: Unable to

find shoes that fiv her
BESERATE — SUSTEin-
ably derived, hip and
différent — Beriga
decided 1o find a way
ta create them herself,
"It was a completely
selfigh purkuit,” she
said. *I'm stuck In the
1970 — my hair natu-
rally feathers,” Bertea
Joked.

Green features: Form &
Fauna's fostwear styles
are manufactured in
Los Angeles using bodegradable

synthetic uppers sourced from Italy, and wooden heels
made from reckaimed wood. And after many Seasans

of avoiding leather, Bertea recently has started experi-
menting with “crganic” varieties — including vepetable-
tanned and chrome-free leathers — after hearing many
arguments about the benefits. "I'm open to that debate,”
she said.

Signarture style: The Racer, a round-toe synthetic pump

| with a 2inch heel, And for spring 10, Bertea launched the

Perenndals callection, which features many of her most
popular styles, including the Racer pump, That collection
will supplement sach season’s new looks.

The Form & Fauna customer: According to Bertea, the
wiomian wha buys Form & Fawna is “someone who has an

intevest in something unique and stylish® and wha is loak-

ing for “everyday statement shoes.”

Retail range: $215 1o 5275

Distribution: T6-1°0 in Mew York; Juno and Jowe in Sara-
s0ta, Fla.; Body of Santa Fe in Santa Fe, BLM,

| finished college.

| Impor fairrade-cenified

: Finding few shoe op-
| tions that met the sams
| standards, they created
|  Ethlietic Fogtwar, with
| two adult sneaker

Collection: Ethletic Footwear

Headguarters: London

Launchz A004

Background: Kunz's 30-plus-year caremer in the fir
trade space has included serving as the first chairman
of Germany's GEPA [an alternative trade organization)
and as co-founder of
TransFair Internaticnal
and thi Fair Trade Label-
ing Organization, Lioyd's
prafessional kackground
was less developed, °|
didr't have one,” he said,
adding that he had just

Motivation to start the
line: After meeting at a
Iwofusts conference, Kunz
[t right] and Lioyd
founded Fair Dead Trading
Partnership in 2004 to

soccer balls into the LLE.

styles. [The line hasg
SINCE grown 1o mn-

clude Aip-Aops and /
childrer’s shoes. |

Green features: Ac-

cording to Anne ['Lowghlin of Autonomie Praject, which
distributes and collsbarates on Ethletic in the LS.,

the Pakistan-made shoes use organic, lhir-trade-

b

| certified cotton in s uppers, water-based dyes and
| sustainably harvested rubberin its outsoles,

Signature style: The original style, a black-and-white
lerw-1op Sneaker

The Ethletic customer: Anyone who loves the simple,
classic style of a canvas sneaker but wants a litthe more,
said 0'Loughlin. “You can still wear the cute shoe, bul
you can be happy that it's sustainable and ethical”
Retail range: $20to $56

Distribution: Moo Shoes in New York; Global Exchange
in 3an Francisco; Shosbuy com; Thegreenloop.com






